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Cembre (CMB.MI)                                                                                        
Sector: Industrial (production of electrical connectors) 
 
A sound and profitable Italian Company.            February 13, 2012 

 Investment view 

 Cembre is one of the largest Italian and European producers of electrical 
connectors and installation tools. The Company is vertically integrated and 
attends to the whole production process, from the design to the marketing of 
the products. The production is located in Italy and UK whereas the 
distribution network is present all around the world. 

 Cembre has a history of growth, it has always been able to exploit new fast 
growing niches, the turnover has constantly increased since 1983 till 2010 
with the only exception of the fiscal year 2009.  

Last news 
 During the nine months ended September 30th, 2011 total revenues grew up 

15.1% related to the first nine months of 2010. With respect to Ebitda margin 
and EBIT margin, the values are in line with the previous year; on the other 
hand, considering only the third quarter, we observe a deterioration in 
profitability. 

Valuation  
 Cembre has a good financial performances track record, the management is 

well qualified and the financial structure is sound (cash positive at year end).  
 

 The model we run to value the company, a 8 years DCF, with 1% terminal 
growth rate and an 9% WACC returns a fair value of 7.86 € per share.  

Risks 
 The main risks we see are the exposure to the economic cycle and its 

structural high dependence on the volatile copper price. 
 We foresee also a risk for the business profitability related to the possible 

diversification into less profitable niches. 

Forecast 10A 11E 12E 13E 

Sales (€M) 94.3 105.7 105.7 110.9 

EBITDA (€M) 20.2 22.2 22.2 23.9 

EPS (€) 0.67 0.79 0.78 0.85 

Valuation 10A 11E 12E 13E 

EV/EBITDA 3.7 5.0 4.5 3.9 

P/E 7.5 8.8 8.1 7.4 

Dividend yield 5.2% 4.6% 4.9% 5.4% 

ROCE after tax 14.5% 13.5% 12.6% 13.3% 

EV/CE 1.03 1.31 1.08 0.99 
 

 
Jacopo Tagliaferri  
Equity analyst                                                                                               
Tel: +39 02 80 23 14 20 
jacopo.tagliaferri@twice.it 

Key Data         

Price (€)       6.28  
Market cap (€M)       106.8 

Equity Value (€M)       133.6 

Fair Value (€) 
   

7.86 
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Investment case 

Cembre is the Italian and European leader for electrical connectors and related 
installation tools thanks to:  

 a competitive cost base. Cembre’s plants are located in high wage countries (Italy 
and UK) but they benefit from the economy of scale and from the deep industrial 
experience acquired in many years of activity (some machineries are manufactured 
internally); 
 

 a technological leadership. Cembre thanks to constant investments in R&D (on 
average 2% of sales per year) is able to introduce many innovative products, often 
protected by patent.  

Cembre success derives from a series of competitive advantages that the 
Company has been able to achieve: 

 a large product range (>9K SKU) in order to satisfy any “electrical needs”; 
 

 an automated warehouse. In order to ensure a fast time-to-market and an efficient 
delivery service Cembre keeps a wide range of its products in stock (on average 
33% of sales) exploiting a dedicated Data Processing Centre to control the handling 
movements; 

 
 capability to penetrate markets with high growth potential (e.g. railway, energy); 

 
 a distribution network consisting of own employed salespeople (nearly 70), located 

in Italy, Europe and in the USA. This direct presence guarantees a consolidated 
relationship with the distribution groups and a strong customer orientation. 

 
Cembre has a history of growth. The company has always been able to exploit 
new fast growing niches and thus to grow constantly since 1983 till 2010 (with 
the only exception of 2009). The management for the following years plans to 
grow organically thanks to: 
 

 a strengthened presence in the foreign markets, especially US thanks to the railways 
products; 
 

 an improvement of the European presence in the cable marking sector; 
 

 the exploration of the Far East markets. 
 

Risks: 
 

 Cembre’s end markets are mature and they partially depend on the economic cycle; 
 

 The most important raw material for Cembre is copper, the company is exposed to 
the volatility of its price; 

 
 Cembre, in order to keep the same profitability level, needs to diversify constantly its 

business in new niches so profitable as the previous ones.  
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    Table: SWOT analysis 

Strengths   Weaknesses 
 
-  Italian and European technological 
leadership 

   
-  Mature and small sector 

 
-  Competent management  

   
-  Dependence on copper price 

 
-  High barriers to entry 
 
-  Strong R&D activity 
 
-  Extensive product range 
 
-  Strong commercial network 
   

 
-  Some currency exposure 

Opportunities   Threats 
 
-  Expansion of the US market 
 
-  Penetration into the Asian market 
 
-  High speed railways development in 
Europe 

   
-  Long lasting economic crisis 
 
-  Operating deleverage 
 
-  Diversification into less  
profitable niches 

    
    

Sources: Private Broker. 
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Company description 

Cembre is one of the largest worldwide designers, manufactures and distributors of 
electrical connectors and installation tools (mechanical, pneumatic and hydraulic). 
The company was founded in 1969 and has its headquartered in Brescia (Italy). 

Short history: 

 1969: Cembre’s foundation. 
 1986: Foundation of the English subsidiary, where a second production plan is 

located. 
 1988: Foundation of the French subsidiary. 
 1994: Foundation of the Spanish subsidiary. 
 1995: Foundation of the Norwegian subsidiary to distribute Cembre’s products   

in the Scandinavian market. 
 1997: Cembre’s listing on the Italian Stock Exchange (Star segment).   
 1997: Foundation of the German subsidiary. 
 1999: Foundation of the American subsidiary in New Jersey.  
 1999: Acquisition of Oelma Srl. 
 2002: Acquisition of General Marking Srl. Integration of Cembre and Oelma. 

The group structure: 

 

Sources: Cembre Spa. 

 

Currently Cembre is present directly in 7 countries (Great Britain, Italy, France, 
Spain, Norway, Germany, USA) with 3 production plants located in Italy and Great 
Britain. The English subsidiary is primarily focused on serving the UK market, but it 
also supports other group operations (e.g. France and Germany).  

Cembre distributes its products around the world through its own subsidiaries 
companies as well as through a network of importers and agents able to provide 
technical and commercial assistance and rapid delivery. 

At September 30th, 2011 the group employed 584 people of whom nearly 300 were 
involved in the production process. 
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The group’s activity is divided into six main areas of business:  

 Compression electrical connectors. 
 Installation tooling (mechanical, pneumatic and hydraulic). 
 Products for Railway Applications. 
 Cable accessories (terminal blocks, plastic and metal cables glands and other). 
 Identification and labeling systems. 
 Flexible isolated busbars. 

In 2010 the company achieved a turnover of 93.9 M€, 23.6% higher than the 
turnover of 2009 (76 M€). 

Breakdown of revenues by geographic market at September 30th, 2011:  

 

 

 

 

 

 

 

 

Source:  Cembre Spa. 

 

Breakdown of revenue by product at September 30th, 2011: 

 

 

 

 

 

 

 

 

Source:  Cembre Spa. 
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Analyzing the last results, the most important product for Company sales is 
represented by electrical connectors (38,2%). From a geographical point of view the 
sales leader is Europe (44,6%) followed by Italy (42,6%). 

CEMBRE strategic positioning and business 
model 

Strategic positioning 

Cembre is vertically integrated and attends to the whole production process, from 
the design to the marketing of the products.  

Actually the Company strategy is focused on the continuous improvement of the 
quality of products and the extension of the products range thanks to the constant 
and intensive R&D activities: 
 strengthening of the presence on foreign markets; 
 increase of the penetration in the US market; 
 expansion in European markets;  
 strengthening of the presence on South-East Asian market;   
 reinforcement of the existing market share in Italy, where Cembre has  already 

a leadership position. 

The manufacturing plants run by Cembre, even if they are located in high wage 
countries (Italy and UK), are cost competitive (e.g. Cembre sells also in China). The 
Company has developed a strong industrial expertise; some machines are now 
designed and assembled in house, thus granting to the Company a technological 
edge and a benefit from its scale.  

The outsourcing of the production to low wage countries isn’t an option: the transport 
costs would exceed the savings in labour costs, the quality would not be guaranteed 
and the technological know-how would be hard to protect. 

Cembre has a wide catalogue and, as a consequence, keeps a significant level of 
stock. The IT system in place (from last May it’s SAP) and the automated warehouse 
guarantee a fast time-to-market and an efficient delivery service to the electrical 
wholesalers.  

The marketing of its products is also a strategic function for Cembre. The Company 
sells mainly through electrical wholesalers and a network of own employed 
salespeople (about 60 in all Europe). This network guarantees a daily presence and 
stimulates the final clients demand towards Cembre’s products and tools. The 
salespeople also redirect the client’s inputs toward Cembre research department. 

In the energy and railway sector Cembre always privileges a direct relationship with 
the final client (energy utilities and railways operator). 

Business model 

Cembre business and cultural model is based on the following characteristics: 

Innovation and technological leadership: Cembre invests strongly in the R&D 
function, where the company employs 12 technical designers. As a result, Cembre is 
always able to offer new product range as into the internal as external markets. 
Many products are protected by registered patents.  
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Market focus: Cembre is focused on markets with a high growth potential (railway, 
energy, US market,…). 

Quality assessment: since 1990 the Company has been assessed for the 
certification of the quality of its management system and now it is certified by Lloyd’s 
Register Quality Assurance according to ISO 9001:2008 for the design, manufacture 
and sales of electrical connectors and associated tools, cable accessories, making 
system tooling, product for railway applications, in house repair, refurbishment and 
calibration of tooling. 

Environment: recently Cembre decided to align its environmental management 
system with the content of UNI EN ISO 14001 and the Company obtain the 
Environmental Certification. 

Establishment in international market: Cembre is continuing to expand and it is 
directly present with subsidiaries companies in five European country (France, 
Spain, Norway, Germany and UK) and one in the United States. The Company is 
also present in the main countries all over the world through a network of importers 
and agents able to provide technical and commercial assistance and rapid delivery. 

Commercial network: Cembre commercial network consists in own employed 
salesmen with a direct presence in the main European markets and USA and long 
standing penetration in the main non European markets and with a constant 
interaction with end users and consolidated relationships with distribution groups. 

Time to market: a rapid time to-market is guaranteed by the automatic warehouse 
management. 
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Corporate profile 

Shareholders: concentrated. 

The majority stake of the Company is held by Lysne S.p.A (53.29%), which is owned 
by the Rosani family. The Company’s free float represents 24,7% of the total 
outstanding shares.  
 
Chart: shareholders structure 

 
 

 
Source: Consob 
 

 
Management: belongs to the family. 

Since April 2010 Giovanni Rosani is Chairman and CEO of company. He had taken 
this position due to the passing away of his father and Company founder Carlo 
Rosani. Giovanni Rosani previously was CEO and responsible for implementing the 
guidelines. Vice Chairman and CEO is Anna Maria Onofri. 
 
Disclosure: good.  

The financial results and the segment reporting are communicated in an effective 
way. 

Corporate governance: fair.  

Cembre Spa has adopted the traditional system of Corporate Governance and 
control lines. Currently the Board of Directors is composed by 7 members, 2 of them 
are independent. The chairman and CEO is Giovanni Rosani, the Vice chairman and 
CEO is Anna Maria Onofri, executive directors are Sara Rosani and Aldo Bottini 
Bongrani (also Sales and Marketing Director), non-executive director is Giovanni De 
Vecchi and independent directors are Giancarlo Maccarini and Fabio Fada. The 
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overall compensation received by the members equaled 733 K€ for the fiscal year 
2010.  
 
Auditors 

From 2009 PricewaterhouseCoopers S.p.A is the audit company of Cembre’s 
financial statements. 

Share Price 

Chart: Cembre share price starting from December 31st, 2010 

 

 
    Source: Private Broker. 

 
 

Liquidity: scarce. 

Since December 15th, 1997 the Company has been listed on the Italian Stock 
Exchange and since September 24th, 2001 it was admitted into the STAR segment. 
The average daily trading volume over the last 3 months is equal to 6.3k shares; as 
a result in a year 9.3% of the capitalization will be exchanged.  
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                                    Last results (3Q’10/11) 
 

 

 

 

 

 

 

Consolidated result for the first nine months of 2011 demonstrated a good 
performance of total sales that grew by 15.1% yoy, increasing from 67.7 M€ to 78.0 
M€. With regards to the 3rd Quarter data, the revenues declined by 1.0% in 2011 
respect the same period of the last year. 

The Ebitda margin in the first nine months of 2011 was stable but it signed a strong 
decline during the 3rd Quarter, that is mainly due to the increase of the percentage 
weight of personnel costs on sales due to the increase in the average number of 
employees from 537 in the first nine months of 2010 to 584 in the corresponding 
period of 2011.  

During the same period, the cost of services grew mainly due to the higher recourse 
to outsourced work (661 k€), higher maintenance costs (242 k€) and to the increase 
in transport costs (229 k€). 

The net financial position on September 30th, 2011 decreased against the same 
period of 2010 but remained positive for 12.8 M€ (13.7M€ as at September 30th, 
2010).  

During the first nine months of 2011 capital expenditure amounted to 4.8 M€ 
including an investment of 2 M€ in plant and equipment, 0.7 M€ in land and buildings 
and 0.9 M€ in assets under construction. In the first nine months of 2010, capital 
expenditure was equal to 2.8 M€. 

 

Sales in M€ 3Q11 3Q10 % Var 9M11 9M10 % Var 

Italy 9.8 10.1 -3.5% 34.6 29.3 18.3% 

Rest of Europe 10.9 10.6 2.9% 33.1 29.6 11.9% 

Rest of  word 3.1 3.3 -4.9% 10.0 8.6 15.4% 

Total sales 23.8 24.0 77.7 67.5 
 

In the first nine months of 2011, Cembre's sales demonstrated a good result in 
Italian market (grew by 18.3%), in rest of Europe (grew by 11.9%) and also in the 
rest of the World (grew by 15.4%).  

However, in the 3rd Quarter of the fiscal year Italian and the rest of the World sales 
declined by 3.5% and 4.9% respectively in comparison with the same period of the 
2010. 

M€ 3Q11 3Q10 % var  9M11 9M10 % var  

Revenues 23.9 24.1 -1.0% 78.0 67.7 15.1% 
EBITDA 4.9 6.0 -18.1% 16.4 14.5 13.2% 
EBITDA margin 20.6% 24.9%   21.1% 21.4%   
EBIT 4.2 5.3 -21.4% 14.3 12.4 14.8% 
EBIT margin 17.5% 22.0%   18.3% 18.4% 
EBT 4.3 5.1 -15.9% 14.4 12.4 16.0% 
EBT margin 18.1% 21.3% 18.5% 18.3%   
 



 
CMB 

 

11 
 

Valuation 

The model we used to value Cembre, a 8-year DCF with detailed estimates for the 
period 2011-2014, returns a fair value of 7.86 €.  

We made the following assumptions: 

 Sales will increase 12% in 2011. Given the negative outlook for 2012, we don’t 
foresee turnover growth for this fiscal year. For the following two years we forecast 
revenues increase of 5% per year, in the long-term we set it equal to 1%; 

 The net operating margin will be equal to 18.2% in 2011 and 2012. We set the long 
term EBIT margin at 15% of revenues; 

 The Capex will be equal to 11 M€ in 2011 due to the acquisition of Tempini 
buildings, in 2012 Cembre forecasts to invest 8 M€, of which about 5 M€ for the 
construction of a new automated warehouse. In the long-term we set it equal to 3% 
of sales, in order to keep the plants up to date and the production process efficient; 

 In 2011 there will be a slight deterioration in the working capital, it will be equal to 
41% of revenues; for 2012, due to the negative outlook, we forecast that the WC will 
reach 42% of sales. In the long-term we set it equal to 41% of revenues; 

 The company will close 2011 with a positive net financial position (we expect 8.3 M€ 
at year end). Cembre will generate an important cash flow (on average the 
FCF/sales ratio equal 9.5% in the period 2012–2014) thus we expect the company 
to increase its positive net financial position. 

 

Discounted Cash Flow FY11 FY12 FY13 FY14 FY15 FY16 FY17 FY18-TV 
                  
Sales 105.7 105.7 110.9 116.5 121.1 124.8 127.3 128.6 
  Sales growth 12.0% 0.0% 5.0% 5.0% 4.0% 3.0% 2.0% 1.0% 

EBIT 19.19 19.2 20.9 22.6 21.8 21.2 20.4 19.3 
  Margin 18.2% 18.2% 18.8% 19.4% 18.0% 17.0% 16.0% 15.0% 
Taxes -6.3 -6.3 -6.9 -7.5 -7.2 -7.0 -6.7 -6.4 
   Tax rate -33.0% -33.0% -33.0% -33.0% -33.0% -33.0% -33.0% -33.0% 

NOPAT 12.9 12.9 14.0 15.2 14.6 14.2 13.6 12.9 
Depreciation 3.0 3.0 3.0 3.0 3.0 3.1 3.2 3.2 
   % of sales 2.8% 2.8% 2.7% 2.5% 2.5% 2.5% 2.5% 2.5% 

Capex -11.0 -8.0 -3.5 -3.5 -3.6 -3.7 -3.8 -3.9 
   % of sales -10.4% -7.6% -3.2% -3.0% -3.0% -3.0% -3.0% -3.0% 
Var. Working Capital -5.4 -1.1 -2.2 -2.3 -2.0 -1.5 1.5 -1.8 
Free Cash Flow -0.6 6.8 11.3 12.3 12.0 12.1 14.5 10.5 
PV of FCF -0.5 6.2 9.5 9.5 8.5 7.9 8.7 5.8 
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Enterprise Value (€M) 122.7 
of which TV actualized (€M) 72.3 
    
Net Debt (FY2010) (€M) -13.7 
Minorities (€M) 0 
Pensions (i.e. TFR; €M) 2.8 
    
Equity value (€M) 133.6 
Number of Shares (M) 17.0 
Equity value per share (€) 7.86 
Upside 25% 

Risk free rate 4.0% 
Market premium 5.0% 
Unlevered Beta 1.1 
Ke : cost of equity 9.5% 
Kd : cost of debt 6.0% 
Tax rate 33.0% 
Cost of debt after tax 4.0% 
Market cap 106.8 
Net debt with pension -10.9 
Debt / EV 10.0% 
WACC 9.0% 
g 1% 

 
Sensitivity 
analysis 

Long-term growth rate 
-0.5% 0.0% 0.5% 1.0% 1.5% 2.0% 2.5% 

   
  W

A
C

C
 

7.5% 8.4 8.8 9.1 9.5 10.0 10.6 11.3 
8.0% 8.0 8.2 8.5 8.9 9.3 9.8 10.3 
8.5% 7.6 7.8 8.0 8.3 8.7 9.1 9.5 
9.0% 7.2 7.4 7.6 7.86 8.1 8.5 8.8 
9.5% 6.8 7.0 7.2 7.4 7.7 8.0 8.3 
10.0% 6.5 6.7 6.9 7.1 7.3 7.5 7.8 
10.5% 6.3 6.4 6.6 6.7 6.9 7.1 7.3 
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Questions and Answers 
Q: Does the business have high capital intensity? 

A: Yes. it does. Cembre is vertically integrated and realizes internally nearly the 
whole production. As a consequence. the ratio capital employed/sales was equal to 
79% in 2010 (it was on average 81% in the period 2005-2010). The working capital 
needs are also high at 40% of sales in 2010.  

Q: Does the future growth require high capital expenditures? 

A: Yes. it does for the next two years. In 2011 Cembre has invested nearly 11 M€ in 
Tempini buildings and in 2012 forecasts to invest 5 M€ in a new automated 
warehouse. However Cembre’s operating cash flow is enough to incur these costs. 

Q: Is there a heavy operating leverage? 

A: Yes. there is. Cembre manufactures internally all products. In 2010 the fixed costs 
represented nearly 42% of revenues; the labour costs amounted to 26 M€ and the 
services costs were equal to 11.6 M€.  

Q: What is the working capital composition?  

A: Because of Cembre’s business model. the incidence of the working capital on 
sales is historically high (it was on average 42% in the period 2005-2010). In 2010 
the trade receivables were 28.0 M€ or 29.7% of revenues; the inventories were 29.6 
M€ or 31.4% of revenues; the trade payables were 11.4 M€ or 12.1% of revenues. 
We don’t foresee for the following years a decrease of the WC incidence. Especially 
in 2012 we set it equal to 42% of revenues.   

Q: What is the company cost structure? 

A: The two major cost items are raw materials (37.8% of sales in 2010) and labour 
costs (27.6%). The cost for services (12.3%) is mainly made of costs for low value 
external works. 

Q: Is the financial structure healthy? 

A: Yes. it is. At the end of 2010 had a Net Financial Position positive (cash) for 13.7 
M€. We forecast that for the following years the Company will be continue to 
generate positive cash flow. 

Q: Are there any off-balance risks? 

A: No. there aren’t. 

Q: Are there any write off risks? 

A: No. there aren’t. The stock doesn’t deteriorate and there is no goodwill.  

Q: Is the profitability satisfactory? 

A: Yes. it is. In 2010 the firm EBIT margin was 18.1%. We foresee a slight 
deterioration of the margin due to a negative macroeconomic environment. down to 
18.11% in 2011 but anyway higher than the average of 17.3% for the period 2005-
2010.  
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FINANCIALS 
Income statement (€M) 10A 11E 12E 13E   Balance sheet (€M) 10A 11E 12E 13E 
Sales 94.3 105.7 105.7 110.9   

 
        

COGS -35.7 -37.0 -37.0 -38.8   LONG LIVED ASSETS 37.0 45.0 50.0 50.5 
Gross Profit 58.7 68.7 68.7 72.1   WC 37.9 43.3 44.4 46.6 
EBITDA 20.2 22.2 22.2 23.9   CAPITAL EMPLOYED 74.9 88.3 94.4 97.1 
Depreciation, Amortization -2.8 -3.0 -3.0 -3.0             
EBIT 17.4 19.2 19.2 20.9   EQUITY 85.7 93.8 101.7 110.3 
Net Financial Results 0.1 0.5 0.3 0.4   MINORITY INTEREST 0.0 0.0 0.0 0.0 
Income tax -6.1 -6.3 -6.3 -6.9   PROVISIONS 0.1 0.1 0.1 0.1 
Net result 11.3 13.4 13.2 14.4   PENSIONS (e.g. TFR) 2.8 2.8 2.8 2.8 

 
          NET DEBT -13.7 -8.3 -10.2 -16.1 

EPS (€) 0.67 0.79 0.78 0.85   CAPITAL INVESTED 74.9 88.3 94.4 97.1 
DPS (€) 0.12 0.32 0.31 0.34             
                      
Margin (%) 10A 11E 12E 13E   Ratios 10A 11E 12E 13E 
Gross Margin 62.2% 65.0% 65.0% 65.0%   ROCE after tax 14.5% 13.5% 12.6% 13.3% 
EBITDA Margin 21.4% 21.0% 21.0% 21.5%   ROE 13.2% 14.3% 13.0% 13.0% 
EBIT Margin 18.4% 18.2% 18.2% 18.8%   Capital Turnover 1.3 1.2 1.2 1.2 
Net Margin  12.0% 12.7% 12.5% 13.0%   Net Debt / EBITDA -0.5 -0.2 -0.3 -0.6 
            Gearing -12.7% -5.9% -7.3% -12.0% 
Growth (%) 10A 11E 12E 13E   WC / Sales 40.2% 41.0% 42.0% 42.0% 
Sales growth 23.3% 12.0% 0.0% 5.0%   Amortization / Sales 3.0% 2.8% 2.8% 2.7% 
EBITDA growth 50.4% 10.0% 0.0% 7.5%   Capex / Sales 4.2% 10.4% 7.6% 3.2% 
EBIT growth 64.2% -10.4% 0.0% 8.7%             
Net growth 64.7% 18.2% -1.6% 9.0%             
Cash Flow statement (€M) 10A 11E 12E 13E   Valuation 10A 11E 12E 13E 
Cash Flow 14.1 16.4 16.2 17.4   EV/Sales 0.79 1.06 0.94 0.84 
+/- Var. Working Capital 0.1 -5.4 -1.1 -2.2   EV/EBITDA 3.7 5.0 4.5 3.9 
Operating Cash Flow 14.2 11.0 15.1 15.2   EV/EBIT 4.3 5.8 5.2 4.5 
Op. Cash Flow / Sales 15.1% 10.4% 14.3% 13.7%   P/E 7.5 8.8 8.1 7.4 
Capex -3.9 -11.0 -8.0 -3.5   P/B 0.99 1.25 1.05 0.97 
FCF 10.3 0.0 7.1 11.7   EV/CE 1.03 1.31 1.08 0.99 
FCF / Sales 10.9% 0.0% 6.7% 10.5%   P/FCF 8.3 n.m. 15.0 9.2 
            FCF Yield 12.1% 0.0% 6.7% 10.9% 
Stock data 10A 11E 12E 13E   Dividend yield 5.2% 4.6% 4.9% 5.4% 
Number of Shares (M) 17.0 17.0 17.0 17.0             
Avg share price over LTM (€) 5.00 6.90 6.28 6.28   

 
    

 
  

Market cap (€M) 85.0 117.3 106.8 106.8   See Legend for all definitions 
  Sources: Company data, Private Broker estimates 
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LEGEND 
 
EV or Enterprise Value = Market capitalization + Net Debt + Pension (i.e. TFR) 

CE or Capital Employed = Fixed Assets + Working Capital 

Fixed Assets = Tangible + Intangible + Financial assets 

WC or Working Capital = Stocks + Trade Accounts Receivables + Other current assets + Deferred and prepayment – 
Trade Accounts Payables - Other current liabilities - Deferred and prepayment 

Net Debt = Interest Bearing Liabilities – Cash – Securities 

IC or Invested Capital = Shareholders’ Equity + Minorities + Net Debt + Pension (i.e. TFR) 

DA = depreciation and amortization 

CF or cash flow = net result + depreciation and amortization 

FCF = free cash flow 

NOPAT = net operating profit after tax 

COGS = cost of goods sold 

Gross Profit Margin = net sales – cost of goods sold 

EBITDA = Earning before interests. taxes. depreciation and amortization 

EBIT = Earning before interests. taxes 

ROCE = return on capital employed after tax 

ROE = return on equity 

ROA = return on assets 

Capital Turnover = Sales / Capital Employed 

Gearing = Net Debt / Shareholders’ equity 

PE = price to earnings 

PB = price to book 

FCF yield = FCF / market capitalization 

EPS = Earnings per share (fully diluted) 

DPS = dividend per share (fully diluted) 

Risk free rate = 10 years Italian Government Bond (e.g. BTP) 

Unlevered Beta = Beta / [ 1 + ( 1 – t ) ( D / E ) ] 

WACC = Ke * E / EV + Kd ( 1 – t ) * D / EV 



 
CMB 

 

16 
 

DISCLAIMER 
Analyst Certification 

The analysts who prepared this report write their own opinions and their remuneration has not been. and will not be. geared to the recommendations or 
views expressed in this study. neither directly nor indirectly. The financial analysts or their relatives are not manager. company director or adviser of the 
Issuer. Private Broker SpA have adopted internal procedures to ensure the independence of their financial analysts and to prescribe appropriate rules of 
conduct.  

Disclaimer  

This analysis has been prepared by Private Broker’s financial analysts. This analysis is based on information deemed to be reliable and originating from the 
company under analysis or other reliable sources. for the completeness and accuracy of which Private Broker SpA assumes no liability. Private Broker SpA 
is used to show a draft of the study to the Investor Relations Office of the Issuer to check the information contained. not to valuating them. The financial 
instruments herein are valorized at the reference price of the day before the publication. where the valorization is different it is indicated. 

The analysis is drawn up with care. clearness and disclosure. 

It is released solely for information purposes and is in no way to be considered an offer to sell. underwrite. or trade. or a recommendation of any kind to 
purchase. underwrite. or trade financial instruments or. in general. to invest in the related securities. Private Broker SpA may not be held liable for any 
effects resulting from the use of this report. In particular. and in consideration of the fact that past performance is not an indicator of future earnings. Private 
Broker SpA provides no guarantee that company goals will be met. nor does the company assume responsibility for any imprecision in the data report 
and/or elaborated upon in the report. Any reproduction. in whole or in part. of this report without the express written consent of Private Broker SpA is 
prohibited. It is not intended for and should in no way be transmitted or otherwise distributed neither in the United States. Canada. Australia. or Japan. nor 
in any other nation in which distribution requires prior authorization by the proper authorities. 

Valuation methodology 

Company valuations are based on the following valuation methods: discounted cash flow method (DCF). asset-based evaluation method and multiples-
based models (for examples PE. P/BV. PCF. EV/Sales. EV/EBITDA. EV/EBIT etc.). The financial analyst chooses the valuation method that prefers. 

 
 

 

 

 


